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Amplify Interactive
Overview

o Specialized in helping companies get more out of their Web presence via
• Search Engine Optimization
• PPC Paid Search Engine Marketing
• Link Development

o Clients benefit from industry experience and strategic perspective
• Focused on SEM since 1999
• Expert: Speaker at Search Engine Strategies & local area business

seminars
• Results: Work has been featured in MarketingSherpa.com
• We work with our clients to understand their industry, offering &

competitive advantage
• Well-rounded client base: B2B & B2C
• History of Integration: Marketing Communications Agency Background
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Amplify Interactive
Clients: Past & Present

o Intel/Cisco
o Danner Boots
o Novas Software
o Digimarc
o Cascade Microtech
o Bergstrom

Nutrition
o Polygon Homes

Northwest
o Audio Precision
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Amplify Interactive
The Amplify Interactive Difference

o Strategic Partnerships & Integration

o Certifications & Qualifications



Link Development = Site Marketing

Link Development - The Original
Web 2.0?
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Leverage Your Content

o ID Your Content Assets
• White papers & other PDFs
• Photo galleries
• Product pages / descriptions
• Webcasts or podcasts
• Office locations
• Press room / releases
• Customer support forums

o Make Your Site Link-Friendly
• Can users link to individual pages?
• Add a “link to us” page
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Site Marketing Strategies
 Basic Link Development

o Submit to human-edited directories
• Yahoo, DMOZ, JoeAnt, GoGuides, etc
• Look for vertical directories: Business.com, LookSmart,

o Use the competition as a starting point
o ID link partners by searching on top phrases

• Send personalized link requests, explain value
• Suggest a keyword-loaded description
• Target “deep links”

o Don’t Miss These Links
• partners, associations, sponsorships, awards, etc.
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Site Marketing Strategies
Leverage Your Content & Other Efforts

o Press releases: optimize & distribute online
o Submit & Syndicate Content

• Articles, white papers, video, photos, podcasts
• Include a link to your site in boilerplate / profile

o Product & shopping: Froogle, etc.
o Office locations & local opportunities: 

• YellowPages, Google Maps, etc.

o ORM: own more of the search results page
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Site Marketing Strategies
Submit Your Content

Explore “Social Media” Opportunities:
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Google Webmaster - Links

Track Your Efforts
o See links by page
o Check the crawl
o Submit your pages
o See query stats



Link Development Case Studies

Link Development - The Original
Web 2.0
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Link Case Study -
DiscoveryResources.org

Overview
Fios is a leading provider of electronic discovery services & technology for legal teams. With no

resource sites available in their niche, Fios identified a market opportunity and established
a new resource site dedicated to electronic discovery, DiscoveryResources.org (DR.org)

Objective
o Establish DiscoveryResources.org as the definitive resource site in the ED space
o Expand Fios ownership of search engine results
o Brand Fios with visitors, market Fios webcasts & papers
o Attract experts & content to continue growth for the site

Challenges
o Very little native content
o Primarily linking out to other resources

Strategy
o Optimize content category pages
o Focus on link development
o Ask for content
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Link Case Study
DiscoveryResources.org

External Content
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Link Case Study
DiscoveryResources.org

Results
DiscoveryResources.org

o Top 10 placement for all “ED” variations

o “owns” results that the corporate site
can’t

o Link Referrals:
• +306%

• 35% of overall traffic

o Inbound Links: +697%

o Search engine referrals: +339%

o Several industry-leading columnists

o Several PR mentions for DR.org
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Link Case Study
DiscoveryResources.org
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Link + SEO Case Study
Tripwire.com

Overview
Originally a well-recognized network security software provider, Tripwire expanded their

offering to enable enterprise-level organizations to ensure regulatory  compliance, IT service
availability, and network security. The web site needed to attract and educate visitors on
Tripwire’s capabilities, and generate leads.

Objective
o Generate targeted search engine traffic & leads through SEO
o Build awareness of Tripwire’s expanded capabilities

Challenges
o Very strong security links, starting from scratch in others

Strategy
o Generate links within target niches to build traffic & improve search rankings
o Leverage existing content (white papers, webcasts)
o Optimize press releases
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Link + SEO Case Study
Tripwire.com

Results - Inbound Links & Link Referrals
o 34% growth in links
o Links in all targeted categories
o Link referrals: Consistently generate 15% of site traffic
o Traffic from links has increased 30%

Results - Search Engines
o Overall top rankings increased  39%
o Visitors from search engines have increased 98%
o Receiving search traffic in all targeted categories

Links by Category Yahoo
Audit 836           

Compliance 754           

Compliance: HIPAA 181           

Compliance: SarbOx 225           

Compliance: GLBA 105           

Security 7,610        

General IT 8,330        

ITIL / Best Practices 529           

Search Traffic By Category Start 1 Year

Audit / CM 3% 21%

Security 67% 27%

Compliance 0% 20%

Availability 11% 17%

ITIL / Best Practices 0% 4%

CMDB 0% 12%
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Case Study - Tripwire, Inc.

Results
Since the optimized Web site launched, in June of 2005, Amplify Interactive has been able to generate

impressive results.
o Search engine visibility increased  39%
o Visitors from search engines have increased 82%
o Inbound links have increased 34%
o Traffic from links has increased 30%
o Key Visitor Interactions by search visitors have increased 57% (downloads, demo views, webcast

registrations)



Thank You For Your Time!

Benjamin Lloyd, President


