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Amplify Interactive
Overview

o Specialized in helping companies get more out of their Web presence via

• Search Engine Optimization

• PPC Paid Search Engine Marketing

• Link Development

o Clients benefit from industry experience and strategic perspective

• Focused on SEM since 1999

• Expert: Speaker at Search Engine Strategies & local area business

seminars

• Results: Work has been featured in MarketingSherpa.com

• We work with our clients to understand their industry, offering &

competitive advantage

• Well-rounded client base: B2B & B2C

• History of Integration: Marketing Communications Agency Background
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Amplify Interactive
Clients: Past & Present

o Intel/Cisco

o Danner Boots

o Novas Software

o Digimarc

o Cascade Microtech

o Bergstrom
Nutrition

o Polygon Homes
Northwest

o Audio Precision
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Amplify Interactive
The Amplify Interactive Difference

o Strategic Partnerships & Integration

o Certifications & Qualifications



SEO Basics

How To: Squeeze Some SEO ROI

Out of Your Existing Site
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Search Engine Marketing
Effective Search Engine Marketing

Inbound Links

Quality vs. Quantity

“Credibility”

Content

•Keyword optimized

•Useful, value driven

•Features, tools, resources

Architecture,

Navigation & Code

•Keyword optimized

•Search engine friendly

Keyword Research & Selection

Improved Search Engine Presence, Targeted Traffic, Visitor Conversion

Foundation of an Effective Search Marketing Campaign
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Compelling Listings:

•Keywords in title & description

•Segment audience

•Capture interest
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Influence Rankings

•Title Tag - unique to every page

•META Description - unique

•Call to action / offers (cross link)
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SEO Pointers

•Unique Title

•Text headlines (h1)

•Text links (keyword anchor text)

•Text copy (2%+ density)
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Use Search Engine Webmaster Tools

Use Webmaster Resources
•Submit a list of your pages

•Check the “crawl” of your site

•Submit offline content & products

•List your office locations

•Use “help” information to your advantage



On-Site Strategies

How To: Squeeze Some SEO ROI

Out of Your Existing Site
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On Site Strategies: Site Map

Optimize your Site Map

o Describe content with keywords

o Easily add keyword-loaded anchor text

o Link to it from the footer of every page

o Can double as your 404-error page
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On Site Strategies: Site Map

Optimize your Site Map

o Oops, keyword density vs home page

o ORM: own more of the search results page
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On Site Strategies: Cross Links

o Cross Links
• Look for opportunities to link key-phrases in your

copy to the content page on your site

• Calls to action: avoid “read more”, “click
here”,“learn more” as link text
! “click here for the free trial of our accounting

software” vs “free trial of our accounting software”

• Include keyword-loaded “breadcrumb” links

• Optimize “overview pages” or “directory” pages
! Turn them into section-specific site maps

! Describe and link to your related content

! Group content into keyword-optimized categories
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Cross Links

o Breadcrumbs  (top of page)

o Link keywords to related content

o Webcasts etc should link the title of the

paper instead of “more”
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Leverage Your Content

o ID Your Content Assets

• White papers & other PDFs

• Photo galleries

• Product pages / descriptions

• Webcasts or podcasts

• Office locations

• Press room / releases

• Customer support forums
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Leverage Your Content

o Challenges
• Bulk of content either behind a registration or in non-text

format (audio / video / flash)

• Can’t link to individual pages

• Best stuff is in PDFs

o Strategies:
• Improve architecture

! Provide text - give search engines something to index

• Zero keyword optimization - let the content be your guide

! Unique title tags & META descriptions directly from content

• Categorize content & cross-link

! Don’t be lazy & order by date - very user-Unfriendly

! Add directory / category pages as needed
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Problems - Before

o High priority paper with great content,

but search engines can’t see it (behind

registration)

o No overview of the content of the paper -

= reduced conversions
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After - Abstract Added to Form

o Design treatment keeps form above fold

when not clicked

o Bold headline much more readable &

search engine friendly

o Abstract gives search engine something to

“see”

o Gives visitors reason to fill out form



Link Development = Site Marketing

Build Credibility with Search Engines

and Users



www.amplify-interactive.com

Site Marketing Strategies

 Basic Link Development

o Submit to human-edited directories

• Yahoo, DMOZ, JoeAnt, GoGuides, etc

• Look for vertical directories: Business.com, LookSmart,

o Use the competition as a starting point

o ID link partners by searching on top phrases

• Send personalized link requests, explain value

• Suggest a keyword-loaded description

• Target “deep links”

o Don’t Miss These Links

• partners, associations, sponsorships, awards, etc.
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Site Marketing Strategies
Leverage Your Content & Other Efforts

o Press releases: optimize & distribute online

o Submit & Syndicate Content

• Articles, white papers, video, photos, podcasts

• Include a link to your site in boilerplate / profile

o Product & shopping: Froogle, etc.

o Office locations & local opportunities: 

• YellowPages, Google Maps, etc.

o ORM: own more of the search results page
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Site Marketing Strategies
Submit Your Content

Explore “Social Media” Opportunities:



Link Development Case Study

How To: Squeeze Some SEO ROI

Out of Your Existing Site
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Link Case Study -

DiscoveryResources.org

Overview

Fios is a leading provider of electronic discovery services & technology for legal teams. With no
resource sites available in their niche, Fios identified a market opportunity and established
a new resource site dedicated to electronic discovery, DiscoveryResources.org (DR.org)

Objective

o Establish DiscoveryResources.org as the definitive resource site in the ED space

o Expand Fios ownership of search engine results

o Brand Fios with visitors, market Fios webcasts & papers

o Attract experts & content to continue growth for the site

Challenges

o Very little native content

o Primarily linking out to other resources

Strategy

o Optimize content category pages

o Focus on link development

o Ask for content
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Link Case Study

DiscoveryResources.org

External Content
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Link Case Study

DiscoveryResources.org

Results

DiscoveryResources.org

o Top 10 placement for all “ED” variations

o “owns” results that the corporate site can’t

o Link Referrals:

• +306%

• 35% of overall traffic

o Inbound Links: +697%

o Search engine referrals: +339%

o Several industry-leading columnists

o Several PR mentions for DR.org
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Link Case Study

DiscoveryResources.org
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Resources

o http://del.icio.us/Amplify.Interactive/ama



Thank You For Your Time!

Benjamin Lloyd, President


